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AN AWARD-WINNING TEAM OF EXHIBITION 
EXPERTS THAT DESIGN, BUILD AND INSTALL 
STANDS WITH A UNIQUE DIFFERENCE

At Nimlok, we don’t just 
design and build stands, 
we deliver engaging 
exhibition stands that 
create memorable 
experiences between 
your team and visitors.

Our formula combines beautifully 

designed stands and compelling 

engagement tools, that require 

less investment than traditional 

custom design and build, yet 

deliver more. 

Quite simply: Bespoke Hire + 
Engagement Tools = Increased 
Return On Investment.

Operating for 50 years, delivering 

projects in over 30 countries, 

your event investment is in safe 

hands. From design, through 

to installation, our 100-strong 

team operate from the most 

comprehensive production facility 

in the industry; delivering a reliable 

and seamless exhibiting experience 

for ambitious marketers.

Enhancing your return on investment from exhibitions and events is 
at the heart of everything we do. Whether your objectives are to gain 
new sales leads, increase brand exposure, host clients, showcase your 
products, or grow media coverage, our team will help you get there.
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A beautiful exhibition stand 

sometimes isn’t enough to 

attract and maintain attention 

in a busy exhibition hall. 

You need to create moments 

that matter between your 

team and visitors in order to 

drive results. It’s all about 

visitor engagement! 

Engagement tools can be 

incredibly powerful and ensure 

you stand out from the crowd.

An effective exhibition 

engagement tool should drive 

footfall, whilst helping to address 

your business objectives. 

Our in-house digital design, 

development and AV 

teams create and deliver 

branded content and 

engagement solutions that 

drive interactions, spark 

conversations and deliver 

memorable experiences; while 

simultaneously providing the 

data to evidence exhibiting ROI.

DIGITAL ENGAGEMENT
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PHYSICAL INTERACTION + 
DIGITAL CONTENT = PHYGITAL

Nimlok’s engagement team 

are masters of engineering all 

sorts of bespoke brand relevant 

interactions that create an 

experience unique to the live 

event environment.

We believe the strongest form 

of engagement is ‘phygital’. 

Our phygital philosophy 

describes how an unusual 

physical interaction (beyond 

traditional mouse, keyboard or 

touchscreen inputs) fuses with 

digital content for maximum 

audience effect.

ENGAGING YOUR AUDIENCE

DRIVE
FOOTFALL

SPARK
CONVERSATIONS

GENERATE
LEADS
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BESPOKE HIRE
STRETCH YOUR BUDGET WITHOUT 
COMPROMISING ON AESTHETICS

Our bespoke hire model 

approaches custom design 

and build differently. 

We carefully blend hired 

stand architecture with custom 

fabricated elements to create 

unique stands for less than the 

cost of traditional custom builds.

No longer are stunning 

exhibition stands the preserve 

of those investing huge sums, 

or those with extensive show 

programmes that can justify 

the investment. 

Nimlok’s new way of exhibiting 

surprises marketers who 

find they can upgrade their 

exhibition presence sooner 

than planned – and deliver 

increased ROI.
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UNIQUE
DESIGN

CUSTOM
FEATURES

GRAPHICS
& CONTENT

BESPOKE

SKELETON
STRUCTURE

COUNTERS,
KIOSKS  

& PLINTHS

FLOORING,
LIGHTING 

& AV

HIRE

AWARD-WINNING 3D AND 
2D DESIGN SPECIALISTS

Our design teams specialise 

in exhibitions and event 

communications; this means 

there’s no need for you to 

hire a design agency or 

independent graphic designer. 

Our experienced 3D stand 

design team work seamlessly 

with our in-house 2D graphic 

designers, allowing us to 

offer a truly end-to-end 

creative solution. 

Utilising our extensive 

knowledge designing for large 

format output, we create 

dynamic stand visuals for your 

exhibition space. In addition, 

we are adept at campaign 

creation to tell your story, 

including supporting 

collateral for pre and 

post-show marketing. 

 

Of course, you may already 

have an agency creating 

graphic design for you and 

we are only too pleased to 

work in partnership to 

achieve your goals.

To discuss your design 

requirements, our creative 

team are available at our 

Wellingborough studio for 

an informal chat. 

CREATIVE DESIGN

80%
HIRE

BESPOKE

GRAPHIC
DESIGN

3D
DESIGN

LET’S TALK
PAY US 
A VISIT
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HOW WE EXTENDED AWARENESS OF ABP PORT 
INFRASTRUCTURE AND SECTOR CAPABILITY

Exhibiting across two shows 
with different audience profiles, 
the challenge was to design 
and build impactful stands 
with engagement, to showcase 
ABP’s offerings: from their 
container terminals to their 
specific capability supporting 
the offshore wind farm sector.

We utilised bespoke 
gamification to educate 
and attract. Our in-house 
engagement experts created 
a game that saw players off-
load a shipment of wind farm 
components against the clock. 
The fun but educational 
interaction, drove home the 
lesser known aspects of ABP’s 
services and infrastructure and 
giant game controllers created 
visible activity that drew the 
attention of others. 

With RFID proximity triggered 
content, we created an 
intriguing way to explore 
ABP ports. Our ‘Churchill War 
Room’ inspired interactive 
map, with locational hotspots 
enticed visitors to take the 
rake and move an ABP 
branded icon over different 
port locations, where RFID 
technology triggered video 
content relating to the selected 
port. This tactile and intriguing 
way to interact, delivered 
significantly greater dwell time 
versus traditional touchscreens.

Nimlok stand designs 
draw attention. Driven by the 
varying scale and audience 
make up of ABP’s two shows, 
our designers created different 
stands whilst being able to 
deliver a cost-effective plan. 

The stands utilised hired 
architecture blended with 
stunning bespoke elements 
which enabled ABP to tailor the 
aesthetics for each show rather 
than compromise by trying to 
re-use elements on both. 
Our capability to produce 
giant fabric structures allowed 
our design team to include an 
internally lit life-size shipping 
container to attract attention 
from across the hall. 
For the Offshore Wind specific 
event our fabricators crafted 
a bespoke 4m high wind 
turbine using our advanced 
manufacturing methods.

The results. Our stunning 
designs attracted 4459 visitors 
across the two shows with 
an average of 48% visitor 
engagement rate.  

The engagement tools helped 
to create an average 20 minutes 
of dwell time, facilitating 
meaningful conversations and 
broadening understanding of 
the ABP proposition. 

The challenge: generate new leads, and upsell through engaging and educating visitors.

SEE IT IN
ACTION  

at www.nimlok.co.uk

CASE STUDY
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HOW WE TOOK CUSTOMERS ON A JOURNEY 
AND DROVE HOME PRODUCT ADVANTAGE

An established provider in 
their market, Blum wanted 
to make more of their time 
with customers and prospects 
at the event. This required a 
different approach and unique 
solution, especially as the stand 
was only to be used once.  

We utilised our bespoke hire 
formula and unique graphic 
capability to deliver beyond 
the possibilities of traditional 
custom stand build. Nimlok 
designed a striking and 
intriguing stand structure 
that took Blum visitors on a 
controlled journey past a variety 
of different product solutions.

The imposing design, visible from 
across the hall, utilised Nimlok’s 
giant 5m wide print capability 
with hired framework, to create 

the vast octagonal fabric 
structure. This combination 
delivered an incredible cost-
effective impact that would 
have been unimaginable using 
traditional methods.

Our engagement team created 
an innovative phygital head 
to head challenge. At an event 
for a leading retailers team, 
Blum needed to gain attention, 
and drive home the advantage 
of their clever kitchen cabinet 
carousels and drawers. Nimlok’s 
answer was to pit team 
members against each other in 
a head to head challenge, set in 
a mock kitchen, featuring real 
kitchen units; one fitted with 
Blum products and one without.

Players were prompted to find 
objects shown on the game 

screen in a race against each 
other, hitting a game-show style 
button each time they found 
an object. This provided a 
highly entertaining, competitive 
element whilst instilling and 
reinforcing the advantages of 
Blum’s product offering. 

The results. At KBB, Blum 
estimated 4500 stand visitors 
(smashing their previous 
record of 3700). 

Controlling the flow allowed 
Blum’s team greater time with 
their visitors and to capitalise 
on their specialist knowledge. 
Staff worked a ‘relay’ with 
visitors moving from one 
expert to the next. The stand 
design won ‘best in show’.

Of the innovative challenge, 
Blum’s marketing director said, 

“The game was so good that 
people queued to play and 
some visited 3-4 times to try to 
get onto the leader board”.

The challenge: deliver increased value from interactions at their main industry 
event, and train a retail team.
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SEE IT IN
ACTION  

at www.nimlok.co.uk

CASE STUDY
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Nimlok customised remote-
control forklift trucks to drive 
visitor interaction. Bosch 
Rexroth’s innovations touch 
many parts of a smart factory 
environment, so Nimlok’s 
engagement team developed 
a driving game challenge  
using remote forklift trucks. 

The trucks were driven around 
a smart factory maze and 
passed over RFID hotspots 
during play. This triggered 
content designed to highlight 
the breadth of Bosch Rexroth’s 
product applications. Player 
results were timed, giving a 
competitive edge whilst the 
prominent game placement 
and live video relay screens 
drew stand footfall. 

We used our bespoke hire 
formula to design and 
create the stand using 
hired architecture with 
reconfigurable bespoke 
elements. We created a 
design which was based 
around 65% hired stand 
architecture. This allowed 
the stands to be rebuilt in 
a wide array of different 
configurations, without 
excessive inventory investment. 

Bespoke elements, including 
the brand themed textured 
wall, delivered a high-end 
custom look. This approach 
versus traditional custom build 
alternatives, delivered on budget 
without compromise on design, 
and enabled the investment 

in engagement tools. The end 
result was a striking stand that 
was also effective.

Further engagement tools to 
support campaign messaging. 
Our engagement team 
also created and deployed 
interactive case studies and 
a coin activated survey to 
stimulate conversation about 
the financial implications of 
their work.

The combination of three 
distinct engagement features 
ensured Bosch Rexroth’s team, 
secured more of the exhibition 
attendees time than their rivals.

The results. The stand 
attracted over 1600 visitors 

with an average engaged dwell 
time of 9 minutes, providing 
the team an opportunity to 
raise their brand profile, deliver 
memorable experiences and 
lay the foundations for post 
event meetings.

HOW WE BROUGHT SMART FACTORY 
INNOVATION TO LIFE
The challenge: showcase their capabilities and innovations in smart factories and convey 
strong new brand evolution with a stand that could be re-deployed over multiple events.

SEE IT IN
ACTION  

at www.nimlok.co.uk

CASE STUDY
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We used Nimlok’s gamification 
technology to draw crowds 
and start conversations. 
Nimlok’s engagement experts 
provided dual engagement 
points: An addictive, large 
buzzer game adorned the 
stand in the shape of a 
statistical graph. This created 
both a visual representation of 
YouGov’s Brand Index tool and 
a point of interest for passers-
by which helped to drive both 
footfall and dwell time, whilst 
also reinforcing YouGov’s 
known brand associations. 

Nimlok created an interactive 
challenge to get visitor thinking 
about demographic insight. To 
promote YouGov’s customer 
profiling and media planning 

tool, the challenge saw players 
pair brands and their target 
demographic groups. The use 
of physical icons with RFID tags 
to make the pairings, delivered a 
phygital challenge that created 
much greater intrigue for 
passing visitors than a traditional 
touch screen only interaction.

A data capture page and timed 
leader board created a fun 
competitive element that also 
enabled a personalized post 
event follow-up.

Our bespoke hire formula 
allowed testing of exhibiting 
ROI without the full cost of a 
custom stand. YouGov wanted 
to assess the ROI from MWL 
before committing to future 

events. Nimlok’s bespoke hire 
formula, using 65% hired stand 
architecture, combined with 
35% bespoke features enabled 
a cost-effective exhibiting 
trial for the YouGov marketing 
team without compromising 
on design.

The results. YouGov raised 
the profile of its broader 
product offerings with the 
interactive quiz played over 
100 times across the show. This 
enabled the team to facilitate 
meaningful conversations and 
gained 50 leads, 8 of which 
resulted in follow up meetings, 
of which 2 converted to sale 
providing sufficient ROI 
for You Gov to commit to 
future events.
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HOW WE HELPED CHANGE BRAND PERCEPTION 
AND PROVED THE VALUE OF EXHIBITIONS 
The challenge: generate leads by changing perception of insight into customer profiling 
and target market analysis. 

SEE IT IN
ACTION  

at www.nimlok.co.uk

CASE STUDY
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Lombard Marine Finance, 
providers of boat finance 
solutions, exhibited at the 
Southampton Boat Show in 
a marquee, situated on the 
pedestrian route to the boats 
displayed on the pontoons. 

Nimlok created ‘Race 
Towards your Bigger Boat’ 
and a ‘Finance Estimator’ 
engagement tools. Stopping 
visitors to talk about finance 
options when they are keen to 
go and explore the boat of their 
dreams isn’t easy! To attract 
visitors, many of which are 
families and in a fun mindset 
at the show, Nimlok created a 
multi-player boat racing game 
that featured prominently on 
the main thoroughfare.  

The game saw visitors race 
their boat around hazards in the 
sea, with successful navigation 
being rewarded with the 
players’ boat avatar increasing 
in size and pace as they 
collected Lombard-branded 
coins during play. After this 
icebreaker had stopped visitors, 
a quick finance estimator 
housed in a touchscreen kiosk, 
enabled visitors to quickly 
get a sense of how their boat 
repayments might look.

A hired marquee transformed 
to deliver a Beach Club feel. 
Providing a complete solution, 
Nimlok project-managed a 
hired marquee structure and 
dressed it with branding, 
graphics and features, including 

a custom entranceway, bar, 
and decked hospitality terrace.
To meet both parts of the brief, 
Nimlok placed the engagement 
tools along the most accessible 
frontage, behind which we 
designed a stunning beach club 
inspired interior that provided 
a high end and luxury feel, 
ideal for hosting Lombard’s 
customers and partners.

The results were plain sailing. 
As well as the Lombard stand 
creating a place where show 
visitors wanted to spend time, 
the racing boat game received 
over 850 plays over the event, 
with the competitive element 
increasing dwell time. 
 

The finance calculators 
were a catalyst to help drive 
meaningful conversations and 
uptake on a financial product, 
enquiries that might otherwise 
have been lost at sea.

HOW WE DREW INTEREST TO BOAT 
FINANCE AMONGST A SEA OF TOYS!
The challenge: attract new finance enquiries whilst hosting trade 
partners and clients in the same space. 

SEE IT IN
ACTION  

at www.nimlok.co.uk

CASE STUDY



ENGAGING  
ENVIRONMENTS

TRANSFORM YOUR WORK 
SPACE ENVIRONMENT
Make a great first impression 
with an engaging, interactive 
customer experience centre, 
showroom or reception area. 

As experts in conveying 

brands through engaging 

design, architecture, 

ergonomics and content, we 

can transform your interior 

spaces with custom made 

furniture, stunning graphics 

and interactive content. 

The following items could be 

included in any interior space 

to create a memorable visit:

• Reception counter 
 and backdrop

• Media wall

• Touch screen kiosk

• Signage, totems and 
 wall canvases

• Digital welcome sign 
 and media system.
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NIMLOK ANALYTICS

Nimlok’s comprehensive range of high-quality portable 

displays includes pop-up displays, roller banner stands, 

counters and a new range of portable fabric graphic displays. 

All of our portable displays are available to purchase online.

An independently available service, combining our technical expertise 

with cutting-edge new technology to deliver a clearer picture of your 

exhibiting ROI. Marketers can now benchmark shows, team, layout and 

feature performance.

This fast, simple and cost-effective analysis and insight enables you to 

compare show performances, make informed decisions about product or 

feature prominence, assess team performance and build a detailed set of 

numbers to guide future exhibiting strategy.

POP-UPS 
& BANNERS
Our curved or 
straight options 
provide a lightweight 
and portable solution 
and pack neatly in a 
case, which converts 
into a counter.

PORTABLE 
FABRIC 
DISPLAYS
Our portable 
fabric displays 
are lightweight, 
easily portable and 
create a completely 
seamless display.

COUNTERS, 
ACCESSORIES  
& FLAGS
Our range of 
accessories, flags 
and counters can 
be set up easily and 
will enhance your 
presence on the 
show floor.

www.nimlok.co.uk/portable-exhibition-displays

Discover more online or talk to our phone 

support team on 0808 256 4837

portable

To discuss how we could transform your work 

space environment, talk to us on 0808 252 5451

CUSTOMER EXPERIENCE CENTRES, 
SHOWROOMS & RECEPTION AREAS

Sensor

Sensor

Sensor

DETECT the unique 
passive mobile 
signals of visitors 
and passers-by

HEATMAPS of 
stand activity to 
review and guide 
future product, staff 
and feature positioning

MEASURE visitor 
volume and time spent 
on the stand as part 
of your ROI calculation

PORTAL ACCESS to 
enable easy data 
analysis in real-time 
or post-event



Ready to take your exhibition 
stand to the next level?

0808 252 5451

Nimlok Limited 
Nimlok House, 45 Booth Drive, 

Park Farm, Wellingborough, 

Northamptonshire, NN8 6NL

nimlok.co.uk


